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Question 4. 
Mansi took her niece Ridhima for shopping to ‘Mega Stores’ to buy her a bag for her birthday. She 
was delighted when on payment of the bag she got a pencil box along with the bag free of cost. 
Idenfity the technique of sales promotion used by the company. (CBSE, OD 2017) 
Answer: 
Product combination 

Question 5. 
“Time Line” watch manufacturing company is a renowned company marketing watches. It performs 
various activities like, market analysis, product designing or merchandising, 
packaging, warehousing, branding, pricing, promotion and selling. The company maintains good 
customer relations through various follow up activities. This helps the company in procuring repeat 
sales orders. 

1. Name the concept related to the activities mentioned in the above paragraph. 
2. Explain any two features of the concept identified in part (1) (CBSE, Sample Paper, 2017) 

Answer: 

1. Marketing is the concept related to the activities mentioned in the above paragraph. 
2. The two features of marketing are described below: 

• Needs and wants: Marketing is a social process that seeks to satisfy the needs and wants of 
individuals and organisations. Needs are basic to human beings like food, clothing and shelter and 
do not relate to a particular product. Whereas wants are culturally defined human needs which are 
shaped by multiple factors like personality, religion, culture etc. Needs are limited whereas wants 
are unlimited. Therefore, the success of marketing lies in the competence of the marketer to 
identify needs of target customers and develop products to satisfy such needs effectively. 

• Creating a market offering: The complete offer for a product or service possessing certain 
specific features like size, quality, colour etc. is known as a market offering. Thus, the success of 
the marketers lies in their proficiency to create a market offering in accordance with the needs and 
wants of the target market. For example a pack of 100 ml of mango juice is available for ? 20. 

Question 6. 
“Coconut Joy Ltd.” are the manufacturer of vegetarian frozen dessert food products made with 
coconut milk, agave syrup and other certified ingredients. The founders of the company Lovely and 
Lalita originally developed this treat to meet their own needs but found that their friends and families 
around were also keen to use the products. It was not only the vegetarians, but also those who could 
not get enough environment friendly sustainable food, that appreciated the product. It did not take 
long for Lovely and Lalita to recognise the potential of their little venture. In the beginning they started 
from their home with the product being sold through local family parties that enable guests to 
personally meet the owner. This helped to establish strong connections with the prospective buyers 



and the company could put the product on shelves of natural food store. The company used* all 
marketing activities to grow and expand. The company began sponsoring booths at festivals, drawing 
attention to its newly created vegetarian products. It also disseminated relevant information to media 
about its products and the people who helped in building the company’s reputation. Lovely and Lalita 
were invited for an interview with one of the leading TV channels in which they talked about their 
environment friendly vegetarian products. To show its gratitude to customers, local business and 
government officials who supported the company from the beginning, “Coconut Joy Ltd.” hosted a 
gala event and involved all of them to raise funds for a few local NGO’s. The company also asked its 
fans and customers to send songs and poetry conveying their impression about “Coconut ‘Joy’s Ltd.” 
products. 

1. Identify and explain the communication tool used by “Coconut Joy Ltd”. . 
2. Briefly explain the role of the tool identified in (1) above. (CBSE, Sample Paper, 2017) 

Answer: 

1. Public relations is the communication tool used by “Coconut Joy Ltd”. Public relations refers to the 
practice of managing communication between an organisation and its publics in order to create and 
maintain a positive image about itself and its products. 

2. The role of public relations department is described below: 
• Press Relation: It manages relations with the press to present true and correct information about 

the company. Thus, public relations helps to create a positive image about the company in the 
eyes of various interest holders like consumers, government, suppliers etc. 

• Product Publicity: It undertakes product publicity for new products through sponsorships. Thus, it 
helps in launching new products as they may be accepted easily because of good reputation of 
business. 

• Corporate Communication: It promotes image of the company through different ways of 
corporate communication like publication of newsletters, brochures, articles or arranging for talk 
shows or speeches of high officials of the company. 

• Lobbying: It is proactive in promoting or defending regulations that affect business by maintaining 
healthy relationships with associations of commerce and industry, government officials and 
different ministers in charge of corporate affairs etc. 

Question 7. 
Good Living Ltd. manufactures mosquito repellent tablets tables. These tablets are packed in strips of 
12 tablets each. Each of these strips is packed in a cardboard box, 48 such boxes are then placed in 
a big corrugated box and delivered to various retailers for sale. State the purpose of packaging the 
tablets in a corrugated box. (CBSE, Sample Paper 2016) 
Answer: 
The purpose of packaging the tablets in a corrugated box is to facilitate their transportation, 
warehousing and easy identification. 

Question 8. 
Shreemaya Hotel in Indore was facing a problem of low demand for its rooms due to off¬season. The 
Managing Director (MD) of the hotel, Mrs. Sakina was very worried. She called upon the marketing 
Manager, Mr. Kapoor for his advice. He suggested that the hotel should announce an offer of ‘3 Days 
and 2 nights hotel stay package’ with free breakfast and one-day religious visit to Omkareshwar and 
Mahakaleshwar Temples. The MD liked the suggestion very much. Identify the promotional tool which 
can be used by the hotel through which large number of prospective pilgrimage tourists all over the 
country and abroad can be reached, informed and persuaded to use the incentive. 
(CBSE, Sample Paper 2016) 



Answer: 
Advertising is the promotion tool that can be used by the hotel. 

Question 9. 
“Every time I travelled, people asked me to bring them chips, khakra and pickles from all over the 
country,” says Anoushka. Finally, she and her colleague, Sumeet, decided to make a business out of 
it. They launched a Facebook page, asked people what they wanted, and they came up with a list of 
about 100 places and tied-up with two dozen vendors to begin with. They were servicing people from 
Jaipur who wanted spices from Kerala, people from Panipat who wanted halwa from Jammu and 
people from Delhi who ordered fresh tea leaves from Darjeeling. Through their business, they wished 
to bridge the gap between sellers and buyers. The business is now worth millions. 
Explain any two important activities that Anouskha and Sumeet will have to be involved in for making 
the goods available to customers at the right place, in the right quantity and at the right time. 
(CBSE, Sample Paper 2016) 
Answer: 
Anoushka and Sumeet need to perform the activities involved in physical distribution of goods. 
Two such activities are explained below: 

• Transportation: It creates place utility by facilitating the movement of goods from the place of 
production to the place of distribution. In the absence of efficient, reliable and cost effective 
transportation, facility marketing of goods is difficult. 

• Warehousing: It creates time utility by providing for the storage of goods from the time they are 
produced till the time they are sold. Every marketer needs to take this decision wisely in order to create a 
balance between the level of customer service and cost of warehousing. 

Question 10. 
A company was marketing juicers which were very popular due to their quality and after sales 
services provided to the customers. The company was a leading company in the market and earning 
huge profits. Because of huge profits, the company ignored the after sales services. As a result, its 
relations with customers got spoiled and the image of the company in the public was damaged. The 
top management became concerned when the profits for the current quarter fell steeply. On analysis, 
it was revealed that ignoring the after sales services was its reason. Therefore, the company took all 
possible measures to protect and promote its favourable image. As a result, the goodwill of the 
company improved in the society. 

1. Name and state the communication tool used by the marketer in the above case to improve its image. 
2. Also explain the role of the tool as identified in part (1). (CBSE, OD 2016) 

OR 
A company was marketing water purifiers which were very popular due to their quality and after sales 
services provided to the customers. The company was a leading company in the market and earning 
huge profits. Because of huge profits, the company ignored the after sales services. As a result, its 
relations with customers got spoiled and the image of the company was damaged in the public. The 
top management became concerned when the profits for the current quarter fell steeply. On analysis, 
it was revealed that ignoring the after sales services was its reason. Therefore, the company took all 
possible measures to protect and promote its favourable image in the eyes of the public. As a result, 
the goodwill of the company improved in the society. 

1. Name and state the communication tool used by the marketer in the above case to improve its image. 
2. Also explain role of the tool as identified in part (1). (CBSE, Delhi 2016) 



Answer: 

1. Public Relations is being used as a promotional tool by the marketer. It refers to the practice of 
managing communication between an organisation and its publics in order to create and maintain a 
positive image about itself and its products. 

2. The role of public relations as a promotional tool is described below: 
• Public relations helps to create a positive image about the company in the eyes of various interest 

holders like consumers, government, suppliers etc . 
• It helps in launching new products as they may be accepted easily because of good reputation of 

business. 
• It helps the business to reinstate itself in the wake of controversies or prejudices etc. 

 


